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A Word from our President
Welcome to July fellow Chamber members.
Hopefully, everyone is staying healthy and safe.
We are heading into our most beautiful month in Washington
to be outside. While I am sure we are all working hard in our
businesses as things are starting to look a bit more normal I
implore you to take in some of this amazing sunshine we will
be having and explore all the wonderful attractions this area
has to offer.
Personally, I have been using this time of increased social
distancing to work outside whenever possible, hopefully, you
can do the same.
Remember this month will be filled with many great online chamber functions and I would love to
see all of you there, perhaps with the outdoors as your backdrop.
Don’t forget to follow the Chamber on Facebook as we navigate this changing environment, I’m
sure there will be something for everyone…See you there!
Dan Nicholson
Chamber President
Owner, D Zines: Creative Solutions & Graphic Design

Upcoming Meetings and Events

Virtual Coffee
Break
Missing the camaraderie
of meeting up with your
coworkers in the
breakroom on Monday
mornings? We are too!
Join us every Monday at 10 am for a virtual coffee break.

Learn More

A Look Into the 2020-2021 School Year: July Chamber Forum
At our July monthly Yelm Chamber of Commerce forum & luncheon, we will be hearing
from Yelm Community Schools Superintendent Brian Wharton as he looks ahead to what
the 2020-2021 school year could look like.
We encourage you to grab lunch from a local Chamber member to enjoy during this
presentation.
The zoom room will open for networking at 11:45, program starts at 12.

Learn More

This Month's Featured Blog Post
Customers want to do business with companies they
know, like, and trust. You’ve likely seen extremely
dedicated fans of the Fortune 100 brands. They wait
in ridiculously long lines for product roll-outs; they

refuse to buy from a competitor; and they think
every other brand in that category is inferior.
But how can you create an army of customers like
that for your brand? Especially, if it’s not really the
type of product or service people get excited about?
Thankfully, social media has helped customers get
past the superficial stuff and start liking brands for
the persona they’re sharing with the world. You can
be part of those brands, even with very little financial
investment. You need only time and these tactics.
1. Do Something Unexpected
Neurological studies have shown that the brain lights up when it experiences
something new. This newness establishes a pattern, “if this happens, then this
happens.” With every new experience, our brain is mapping it. The more often we
experience similar things, the less our brains pay attention to them. That’s how some
of us can drive back from work each day and have little recollection of the ride, even if
it was across town! Our brains slip into autopilot because they’ve “been there, done
that.”
When you create a new experience or provide something unexpected, people
remember it. Think about a movie with an unexpected ending. The Sixth Sense, for
instance, had people talking for months. Find a way to surprise customers or potential
customers, and you’ll become part of their new “mapped” brain.
2. Share Your Special Causes
People want to be a part of something bigger. They want to feel good about the
purchases they make beyond the product or service they’re buying. Look at TOMS
and their program of sending a pair of shoes to someone in a disadvantaged country
for every pair purchased. This idea launched this otherwise average footwear
company into mega-stardom.
If you have a special charity or cause that means a lot to you, share it. Share
the why behind it too. Better yet, find a way to incorporate it into your business. For
instance, one of our local breweries is having an adopt a stray night where they invite
in a local pet organization to bring their adoptable pets. They also take donations.
And everyone feels good about helping the animals.
3. Share Your Why
There are many businesses out there that simply aren’t sexy. You’re lucky if you have
a product or service that people naturally get excited about. But that doesn’t mean
you can’t build an army of loyal enthusiasts. You just need to get deeper than what
you sell. You need to go into the why.
Telling people your “why” can help them connect with you in a deeper way. Think
about a romantic movie. Sure, the movie casting team is going to cast a good-looking
person as the romantic lead, but there’s also going to have to be something
endearing about them. When you share your why, you’re by-passing the flashy
exterior and getting right into the heart of what your customers and prospective
customers are going to find endearing about you. Tell your story. Share your
background. Express the meaning behind your business.
4. Please Your Employees
Good customer service keeps people coming back. You will never satisfy a customer
or potential customer without happy employees. Focus on your business culture.
Make your employees happy. Tell your customers about it. Better yet, empower your
employees to do it.
I dined at a restaurant several years ago where the waitress had her company logo
tattooed on her wrist. She loved working there that much! I still remember her smile
when she talked about it. That’s the type of business people want to be involved
with.

5. Help Them Share
If you’ve spent all this time building relationships with your customers and potential
customers, you need to then put that power to work. Pay attention to what many of
those large brands do. They ask their audience to share their experiences. “Tell your
Coke story” or “Upload your <brand> image to Instagram.” Sure, some super fans
share on their own, but it never hurts to ask them to.
Finally, there is very little distinction between personal and private lives these days.
You needn’t share everything about your personal life but there’s nothing wrong with
sharing key moments of it. Share the type of things that people can easily identify
with. Have a child in the military who came home this weekend? On social media,
share your delight at being able to spend time together. Your audience will enjoy
getting these sneak peaks into your life and it gives them an additional way to
connect with you.
And when they do comment and share, thank them. Have conversations with them.
Wherever possible don’t just give their comment a thumb’s up. Engage them and
connect. Ask them questions about their lives. After all, you want them to like you
and one way to do that is by liking them too.
See our archived blog posts here

A Word from the Director
Hello friends
June was an exciting month for us at the Chamber. We launched our grant
program, funded solely through community supporters who have purchased
certificates through our Business Economic Recovery Taskforce and shirts &
sweaters through yelmify.com. We love that this community rallies around
itself when things get tough. Those grant applications are available on our
website and are due on July 10th.
Thurston County transitioned into Phase 3, which means more of our local
businesses were able to open or increase capacity. Local religious organizations
have put together a virtual event on July 9th to pray over businesses as they reopen. If you're so
inclined, please join them.
Our Facebook page Yelm To Go transitioned to Eat Local Yelm to continue encouraging local
residents and visitors to enjoy one of the many local restaurants that our community knows and
loves.
We're still hosting our events virtually, join us and Brian Wharton, the Superintendent of Yelm
Community Schools on July 14th. Listen in and see what the 2020-2021 school year could look like.
We're still hosting our Monday morning coffee breaks, and join me on Facebook Live every
Wednesday morning, for a quick Chamber update...hopefully I'll be able to have guests join me
soon!
Make sure you're checking out our Facebook page for news, shareable infographics, the most upto-date information, events, and more!
Hope to see you (virtually!) soon!
Yours in Business,
Line Critchfield
Executive Director

Yelm Chamber of Commerce

360-458-6608
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